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Many professionals face the same 
challenges when they open LinkedIn:

irrelevant feed without any return.
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Like reading a newspaper without 
being featured, not knowing the right 

people and just investing time in it.
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Only 2-4% use it correctly with a
good profile sharing content with 
right people and getting results.
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Are our prospects there?
Missed chance at all?
How to get started?
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Most people don’t realise the 
irrelevant feed is based on their own 

behaviour and missing action.
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Social media can only work for us if 
we achieve relevance and balance. 
Then we can open invisible doors.
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Therefore let us treat LinkedIn like 
our own newspaper which is relevant 
to our needs – as we are the editors!
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My solution: create 
magnetic action to let 
LinkedIn work for you.



10

1. Correct Your Profile
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When did you update your
LinkedIn Profile the last time?

Answer for yourself honestly
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Improve Your LinkedIn Profile

1. Headline
2. Photo
3. Background image
4. Location & Industry
5. Contact info
6. About
7. Experience
8. Education & Certifications
9. Skills & Recommendations
10. Profile URL

Most important elements
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2. Connect Properly
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You don’t need just prospects in your 
network, also consider existing clients, 
suppliers, supporters, and influencers.
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From collecting to connecting

Personalise Your LinkedIn Invite

• Watch the profile to prepare your hook
• Helps to remember later in messages
• Add a personalised invite

On mobile press here
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3. Consider Content in Context
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Trello

T rust
R esults
E nthusiasm
L earning
L ifestyle
O pportunity

• Provide value in all posts
• Post once per day, max. twice
• Pitch never
• Produce in batches

My method to choose content
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4. Comment With Style
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Comment on the posts of others with 
further insight, even using provocative 
thoughts – best way to find your voice.
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5. Curate Material From Others



21

Where do you find suitable content 
worth sharing with your network?

Answer for yourself
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Sharing with Magic Intro
Example: England will be the first country to require new homes to include EV chargers

• Curated good content 
from www.electrek.co

• Started with hook and 
provocative question

• Summarised key 
takeaways

• Kept the post very brief 
to encourage reading

• Tagged original author
• Used only 5 hashtags, 

#innovation (39M foll.)

20 reshares
• from 2nd and 3rd grade 

connections
• Most share it without 

their own commentary

https://www.linkedin.com/posts/gunnarhabitz_england-will-be-first-country-to-require-activity-6843671834475540480-5T6p/
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6. Create Your Own Content
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From Idea to Post

Formats
• Text with image/s
• Text with carousel
• Text with document
• Text only
• Video
• Newsletter series
• (Poll)

Templates
• List post (5 best X…)
• Event/webinar summary
• Curiosity question post
• Customer story
• Result post

• Create once and reuse!!!

Start a scrapbook of brainstorming ideas today
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Example Post
www.linkedin.com/posts/gunnarhabitz_contentmanagement-socialselling-
socialsellingmonday-activity-6726241300737351680-1tcw

Episode 101 of my series
#socialsellingmonday

https://www.linkedin.com/posts/gunnarhabitz_contentmanagement-socialselling-socialsellingmonday-activity-6726241300737351680-1tcw
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7. Convert With Direct Messages
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LinkedIn Messaging is a search engine. 
Communicate with keywords to find 

later. Use voice and video to surprise!
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Summarising the 7 Steps
1. Correct Your Profile
2. Connect Properly
3. Consider Content in Context
4. Comment With Style
5. Curate Material From Others
6. Create Your Own Content
7. Convert With Direct Messages



29

Therefore let us treat LinkedIn like 
our own newspaper relevant to our 

needs – as we are the editors!
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How can I Help You?
Prepare for the next steps

Profile Refresh
CV style to story-telling

Advisory or done for you

Online Course
Enhance your knowledge

Practical steps to action quickly

Included in 28 Days Later Formula

Content Coach
Get to the next level together

4 sessions for your success
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Q&A

gunnar@gunnarhabitz.com.au, www.gunnarhabitz.com.au, +61 481 232 126


