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Where is the Opportunity for us?
Word of mouth and recommendations work (still) well for many, but how long?

Referrals

• Real example from an event

• Looking for a business coach

• Asking others you know

Brian

• Good services website

• No content on social media

• Who is the person behind?

Christina

• Similar services on her website

• Posting often using her expertise

• Clearly visible personal brand
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How to stand out
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Eight Levels of Personal Branding

1. Specialisation

2. Leadership

3. Personality

4. Distinctiveness

5. Visibility

6. Utility

7. Persistence

8. Good will
Brian Tracy
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Six Types for your Tribe

1. Customers

2. Prospects

3. Suppliers

4. Supporters

5. Influencers

6. Competitors
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Client-Centric LinkedIn Profile

Typical default headline

Role @ company

Improved headline possibilities

1) What do you do for whom to achieve what?

2) Combination with keywords
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Show Your Personal Brand Online

From boring…

Why not good anymore?
• Too anonymous, not reflecting your personality

• Not about the reader or customer

• Too many fluffy words like “motivated”

• Very often no about section at all

… to branding

Some tips
• Always write in first person

• Tell your story, show growth and achievements

• Address your relationship with the target audience

• Make it about the reader, not just about you

• Add rich media with you, not just from company
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Transform Your Most Current Experience

From CV style…

Why not good anymore?
• Responsibilities instead of achievements

• Too much bragging

• Not about the reader or customer

… to value driven statements

Some tips
• Show whom you helped how to achieve what

• Personal approach, show your “why”

• Add rich media with you, not just from company
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Personal Branding Steps on LinkedIn

Essentials
• Headline

• About

• Location

• Photo

• Background image

• Experience

• Education

• Industry

• Certifications

• Skills

• Endorsements

• Languages

• Volunteering

Advanced
• Profile URL

• Visibility

• Contact details

• Accomplishments

• Recommendations

• Interests

• Publications

• Hashtags

• Groups

• Following

• Posts

• Articles

• Videos
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How to connect
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Personalise Your LinkedIn Invite

• Always watch the other person’s profile
to increase their profile views 

• Prepare your hook(s)

• Helps to remember later in the messages

• Without personal invite if obvious

On mobile press here

On desktop press here
and then “Add a note”
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Connect Offline 1:1 Using the QR Code

• Ideal for conversations 
between two people

• Press the QR code image 
in the search bar

• 1st person shows the code

• 2nd person then scans

• Connect on the fly
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Connect Offline 1:X Using “Find Nearby”

• Ideal for many people 
with common interests

• Press people tab, + and 
“Find nearby (OFF)”

• Switch on Bluetooth

• See all people around

• Connect with everyone

• Follow up in 24 hours
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How to communicate
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How to Communicate With Content

CreateCurateComment
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How to Communicate Towards Conversion

Connect
• Personalise as mentioned

• Get connected well

• Ask if you can help

• Don’t pitch

• Create a list of useful members 
of your tribe

• Follow up

Care
• Nurture with interest

• Ask for their progress

• Use triggers like events

• Send birthday wishes carefully 

• Tag them in posts

• Communicate content directly

• Use video and voice mail

Convert
• Turn conversations offline

• Offer phone call or coffee

• Use the transformation 
approach, not hard sell

• Be surprised about the trust 
level already achieved during 
the journey
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How can I help you?

www.gunnarhabitz.com.au/socialsellingjourney

APMP ANZ

Step 1

Step 2

Online Course
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gunnar@gunnarhabitz.com.au, www.gunnarhabitz.com.au, +61 481 232 126


